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IMPLICATIONS FOR EXTENSION:

Mobile phone use is high among younger generations, minorities, and those with low levels of income – groups that are prone to be unbanked and underbanked. Mobile banking has the potential to expand financial access to these groups. Oklahoma has more unbanked and underbanked households than the national average. Extension financial programming should include mobile banking applications along with a discussion of basic safety protocol for this audience. 
Consumers are increasingly using mobile devices for banking, payments, budgeting, and shopping.  The Federal Reserve (2012) conducted an online survey over two months to determine how consumers used mobile devices to access financial services and make financial decisions.  The key findings of the survey include:

· 87% of the U.S. population has a mobile phone, and 44% of these are smartphones.
· Individuals between ages 18 and 29 account for 44% of mobile banking users, compared to 22% of mobile phone users.  Black and Hispanic users show a higher rate of mobile banking use.
· Approx. 75% of U.S. adults in households earning less than $20,000 per year have a mobile phone and 20% have a smartphone.

· 21% of mobile phone owners used mobile banking in the past 12 months. The most common uses were to check account balances (90%), transfer money between accounts (42%), and receive a text alert (33%).

· 48% had installed a bank’s mobile app on their phones.

· The median number of mobile banking transactions was 4-5 times in a typical month.  High cighHonsumer satisfaction was reported.

· Among the unbanked, 64% (18%) have access to a mobile phone (smartphone).  Among the underbanked, 91% (57%) have a mobile phone (smartphone).  The underbanked were substantially more likely to make bill payments using their mobile phones.

· Perceptions of limited usefulness and security concerns are holding back the adoption of mobile financial services.

Access on a mobile phone to financial account information can shape consumers’ financial decisions. Two thirds of mobile banking users reported using their mobile phone to check account balances or available credit before making a large purchase – 59% decided not to buy an item because of insufficient funds in their account or credit line. One third of mobile banking users received text message alerts from their bank and nearly all reported taking some action in response to a low-balance alert.
