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Dear Extension Educators:

Subscribe to the FCS Mailing List to receive periodic emails of updates made to the FCS Web Site by going to http://fcs.okstate.edu/news.htm.  Enter your email address and click the "GO" button.

Also, be on the look out for a new enhanced version of the Parenting Made Easier Web Site. The new site will take on a new look as it merges the Children & Their Parents Web Site and Parenting Made Easier Web Site.

Your comments or suggestions are appreciated. Visit http://fcs.okstate.edu/feedback.htm to send us feedback or answer questions about our web site.

To obtain more information on other Extension Web Sites, visit the sites below:

HES - http://hes.okstate.edu
OCES - http://dasnr.okstate.edu/oces
DASNR - http://dasnr.okstate.edu
Okla. 4-H - http://agweb.okstate.edu/fourh
Happy Holidays,

Lynda Harriman

Associate Dean/Assistant Director
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Kim, W. C. & Mauborgne, M. (2000). Knowing a winning business idea when you see one.  Harvard Business Review, 78(5), 129-138

Implications for Cooperative Extension.  Many existing or prospective business owners face the difficult question of knowing whether or not their idea will sell and if they can indeed make money on their idea.  Kim and Mauborgne offer three tools that can help the owner analyze those decisions in a more formal process.  The goal of this work is to help the owner develop those ideas that offer the greatest level of profitability for the firm.  

Overview.  

Finding an idea that will sell is a daunting task for many business owners.  Certainly one source of feedback is to take the idea to one’s family and friends.  The difficulty is that this test market may not represent the market in general plus these individuals are typically biased in support of the individual who is proposing the idea.  What many business owners must instead do is to develop a method of evaluating whether or not their business idea has real commercial potential.  

Kim and Mauborgne propose that three tools determining utility, price, and business model can assist in the owner’s decision-making.  Those three tools focus on three primary business questions: does it offer the customer utility?; is it attractively and competitively priced?; and can the company make a profit?, will help the owner know a winning idea.  

Creating utility. 

Business managers have for years have evaluated new marketing opportunities based on 2 elements - is the product/service new or old and will it be sold into an existing or to a new market.  What Kim and Mauborgne propose is an expansion on that simple tool.   They propose that the buyer’s are in one of 6 stages of experience and expect one of 6 levels of utility.  The 6 utilities are: customer productivity, simplicity, convenience, risk, fun and image, and environmental friendliness.  The 6 experience stages are: purchase, delivery, use, supplements, maintenance, and disposal.  

This buyer utility map is to help the manager understand the consumer’s perspective and identify how the product provides utility (or service) to the consumer.  According to Kim and Mauborgne, the consumer is looking for a new utility at an existing experience stage, moves to a new stage while maintaining an existing utility or moves both to a new utility and a new stage.  An example of moving to a new utility was Starbucks Coffee - buying coffee became fun as compared to utilitarian.  Dell Computer moved to a new stage when it began deliver of tailored computers directly to the consumer.  Finally a new florescent light that does not contain mercury moved Phillips to a new stage with a new utility.  

Strategic pricing.

Utility alone however does not make an innovation successful.  It also must be priced right.  What is the right price?  That price is the one that maximizes the firm’s bottom line, not just revenue but profit.  Small firms may have flexibility in this area that larger firms do not.  Often many large firms are forced to head for high volume so the decision to produce is all or nothing.  Certainly your price must be one what will allow you to sell but the small business owner may not depend as much on volume in order to generate similar profits.  To do so requires the owner to understand strategic pricing.  What other elements is the customer purchasing when they decide to buy from you?  

A 2-step process is proposed.  The first step is identifying the current price corridor of the masses. This includes not only products/services that have the same form and offer the same function but products/services with different forms but the same function (Quicken vs. CPA vs. paper & pencil) and products/services with different form and function but with the same objective (Rainforest Cafe vs. mega-theaters vs. Disneyland - all are entertainment).  The price corridor of the masses is that where the largest group of customers can be found.  The second step then is defining a price level within that corridor.  

A profitable business model.

Pricing then is only part of the financial equation.  The business must make a profit.  The question becomes can the business owner offer the utility the consumer wants within the price corridor he or she wants and make a profit.  This decision is reached by understanding the underlying cost structure of the product, not only direct but associated indirect costs.  This means examining every assumption made about production and marketing.  Another element is determining who might be partners in developing the product/service.  The smaller the business the greater the probability that the business will lack some of the capacity needed to put the product on the market.  Partnering allows these gaps to be filled and also allows the firm to move more rapidly to the market.  

Discussion. 

These three tools represent more formalized methods for the business owner to answer the basic question about whether a new idea is a winning idea.  Even after answering these questions, the owner must continue to reevaluate his or her answers.  There is no one pricing model that is best just as there is no one spot on the utility map that will work for a new innovation.  

Even when the owner has answered all of the questions and examined the alternatives, new ideas, whether product or service, face the “adoption hurdle.”  By definition innovations require the consumer to change the status quo.  Even when faced with tremendous potential gains, none of us feel comfortable moving from our current situation.  Moving involves risk and that makes us hesitant to change.  Even within the company there will be resistance and fear among the partners and employees.  For the family business, this includes family members.  It is most important that these people be supportive of any new idea.  These individuals form the underlying support in terms of resources and psychological needs.  

Developing a new idea is a risk.  These tools will help the owner consider if that new idea is a “winner.”
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Dyer, W. G., Jr. & Handler, W. (1994). Entrepreneurship and Family Business: Exploring the connections. Entrepreneurship Theory and Practice, 19(1), 71-83.

Implications for Cooperative Extension.  Family businesses represent over 75% to perhaps 90% of all businesses.  These businesses are the underlying core in many local economies because of the revenue they generate and the jobs they create.  Yet many family businesses struggle because of the interrelationship between the business and the family, each with separate, and often competing, goals and needs.  This article examines four times where that intersection can be problematic.  It provides some background for the issues that occur as well as some of the research findings.  

Overview.

Although family and business represent the earliest form of business enterprise, it has taken the research community a long time to consider exactly how these two spheres are interconnected.  Much of the research on entrepreneurship has considered “who the entrepreneur is?” and “what must the entrepreneur do to be successful?”  Even when research of family businesses has occurred, much of it has either taken place from a family perspective or a business perspective.  Rarely have both been examined together.  Often when the two have been examined together the focus of the research has involved succession or passing the business from one generation to another

This article represents one of the earliest attempts to develop an integrated theory that brings both streams of research, family and business research together.  To help organize their work, Dyer and Handler examined four “career nexuses” that reflect points in time where the family and the business intersect.  Those times are: (1) early experiences in the entrepreneur’s family; (2) family involvement in entrepreneurial start-up; (3) employment of family members; and (4) involvement of family in ownership and management succession.  

Findings.

Early research into the entrepreneurial personality found that the family plays an important role in the development of the characteristics that seems to help entrepreneurs succeed.  While all of these characteristics are learned behaviors that can be acquired at any age, early child upbringing can create an individual whose need for control, success, challenge, and responsibility become keys for later business success.

Likewise the involvement of youth in a family business also has been shown to be a predictor of later success.  Not only does the youth learn valuable skills but entrepreneurial families are also more willing to provide other resources, including financial, supplies, access to markets, 

technology, and even new ideas, when the young youth or adult begins his or her own business venture.  Family members also are willing to serve as partners/mentors on the management team to help the young business owner.  Having been a part of a family business also shapes the young person’s conceptual views of what is needed for a successful business at times in terms of their own orientation to work and family.  Perceived gender roles among men and women are often different for youth who grow up in an entrepreneurial household.  

An important decision of the entrepreneur can be whether or not to hire family members.  That decision can have tremendous impact on the owner, the business and the family.  These impacts can be positive or negative and can be the result of the hiring of any family member whether husband, wife, child, grandparent, aunt, uncle, cousin, etc.  Certainly adding to the possibility of conflict is whether or not that family member also resides in the same household.  Unknown is whether such decisions enhance or decrease the performance of the business.  Even without that knowledge however, 80 - 90% of all firms do employee family members.  Employment of such family members opens several area of conflict including: business goals versus family goals; differences in values; the need for the business to have formal rules and procedures; and equality and equity in work, respect, and compensation.

The final area is that of succession planning.  This area has received the most focused research.  Succession often becomes an area of difficulty as the current owner may be reluctant to leave, and even when he or she does leave, may continue to return expecting to be able to remain in control.  Often owners, nearly 50% in some studies, simply never expect to retire.  In many cases the family is not anxious to see the leader’s retirement knowing that the possible impact that such a change may make with bankers, suppliers, customers, and, most importantly, within the family itself as it struggles with replacement and development of new relationships.  Pre-retirement planning, mutual respect, understanding, and the understanding of needs are all important elements in a successful transfer of power.  

Discussion. 

The overview of Dyer and Handler provide several times where the business and the family clearly overlap.  While this overlap occurs on a daily basis, these four times represent significant times for growth, role change, and conflict.  It clearly demonstrates that an entrepreneur must carefully consider and balance both the family and the career.  An interesting set of research questions might examine specifically how entrepreneurs approach and cope with this balancing act.  Certainly the family can play a supportive role for the entrepreneur both in terms of physical resources, money, contacts, labor, etc, but also in terms of psychological support.  Likewise the family can be a stumbling block in these same areas.  It has been shown that couples whose spouse was a part of a family business is able to better understand the entrepreneur and be prepared to offer support as necessary.  

It must be understood that the assumptions underlying the business and family systems are often at odds, creating complex dilemmas for the entrepreneur.  Yet with a more clear understanding of such issues, it becomes possible to focus on the problem without getting caught up in tangential issues.  Working with families is difficult at any time, adding a business and its new set of relationships only increases that difficulty.  Yet success is clearly possible.  Many research studies have shown that family businesses allow for the strong development of family members.  Understanding of some of the issues is a first step in helping that to occur.  
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Trends in Retail Trade - OSU Extension Facts - WF-565.  This fact sheet identifies and describes 10 major trends in the retail trade sector. 
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Top Ten List for Successful Tourism Promotion - Oklahoma Tourism and Recreation Department.  

1. Marketing Plan - Determine your target audience and how to reach them.  What makes your attraction or community special?

2. Brochures/publications - Attractions need brochures that are attractive and informative.  A key to generating traffic is the visibility and availability of brochures.  Think about Oklahoma’s 10 Welcome Centers with their 1.3 million visitors.  

3. Publicity - Create press releases that are simple and informative about your business.  Remember the media receives many requests each week.  Give them a reason why they should attend your event.  

4. Advertising - Be creative.  Know your customer to determine where and when to run ads.  Integrate advertising with marketing, publicity, and public relations.  

5. Tour operators/Group travel - An important audience that may bring 30-45 people at one time.  Contact the Travel and Tourism Department for advice.  

6. Familiarization tours - Host media, tour operators, Chamber officials and members, local and regional officials, etc. to introduce your facility or event.  Work cooperatively with other community tourism sites.

7. Signage - Help people find you.  

8. Public relations plan - Have a program that communicates news, influences public response and meets marketing goals.  

9. Education - Educate your local area and community.  

10. Resources - Contact the Oklahoma Tourism and Recreation Department for assistance.  You may also want to contact the Oklahoma Department of Commerce and the State Chamber of Commerce.  
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Caring for School-Age Children Videoconference Developmentally Appropriate Practice.  Clear rational for DAP, with examples and many activity plans.

Creating Positive Spaces for School-Age Child Care.  Safe choices, soft areas, quiet areas, active play, community resources.

Expressing Appreciation to Child Care Providers

May 10, 2002 is Provider Appreciation Day.  Contact:  1-888-3-FIRST-1


AppreciationDay@aol.com

www.ProviderAppreciation.org
Making the MOST of Out-of-School Time: The Human Side of Quality.  Need for quality child care for 5-14 year olds: staff, administration, spaces activities.

School-Age Care: An Investment With Many Returns.  Interviews with administration, staff, families, children.  Footage of DAP Community Involvement.

School-Age Care: Effective Partnerships.  How to involve children, family in community and the community in after school programs.  Finding resources.  How to partner with schools.

FP 2-6

12/01

Abstract

Public Policy Education:  Exploring Extension’s Role

Prepared by:

Sue E. Williams, Ph.D.


Renée A. Daugherty, Ph.D.





337 HES Building



137 HES Building





Oklahoma State University

Oklahoma State University





Stillwater, OK 74078


Stillwater, OK 74078





405/744-6825




405/744-5776





sarahk@okstate.edu


radaugh@okstate.edu
Patton, D.B. and Blaine, T.W. (2001).  Public issues education: Exploring extension’s role.  Journal of Extension, 39(4), 1-8.
IMPLICATIONS FOR COOPERATIVE EXTENSION.

Extension educators at county, district and state levels throughout the country have been actively involved with public policy education for many years.  Some examples of this involvement include:  community development programs on land use conflict, family and consumer sciences programs on food safety, welfare reform and violent kids, agriculture programs on the environmental and social impacts of large-scale livestock operations.  These programs are more likely to involve controversy than traditional programs that address technical problems.  However, many argue that public policy education is the type of programming that will make Extension more relevant in the future.  This article explores the difficult aspects of public issues and suggests an approach to public policy education that increases the likelihood of successful involvement for extension professionals.

	
	Type I
	Type II
	Type III

	Underlying Problem
	Clear
	Clear
	Unclear

	Solution To Problem
	Clear
	Several Alternatives
	To be discovered

	Examples
	Potholes in streets
	Inadequate school funding
	Urban Sprawl


Complex Nature of Public Issues

Dealing with public issues requires recognition of the  difference between an issue and the related underlying problem.  A public issue is---a matter of widespread public concern.  Normally, it reflects a public recognition that something is not the way it should be and that a public remedy is called for. One way for community leaders, officials and Extension educators to approach public issues that reduces the uncertainty of how to respond is to start by doing an issue analysis. This analysis is designed to determine whether the issue has a clear underlying problem and if the problem is clear, whether there is a generally accepted solution.  Patton and Blaine propose a typology for analyzing public problems and then discuss approaches to dealing with these problems.:

For Type I public issues, the underlying problem is clear.  A good example would be public outcry about potholes on local streets.  The best solution to the problem is also clear, because in most jurisdictions we might assume that there is an established procedure for repairing potholes.  Finding a solution to the problem would not require involving the public in a problem-solving process, rather public officials with the responsibility to maintain the streets would implement the solution.

For Type II public issues, the problem is also clear, but there are several possible solutions.  To get public acceptance of any proposed solution, officials would be well-advised to allow the citizens to play a major role in determining the solution.  This would involve publicizing the alternative solutions and working with the public to consider the costs and benefits of each alternative.  

For Type III public issues, there is an issue, but there is no consensus on what the underlying problem really is.  When there is no agreement on what the problem is, logically there can be no consensus on what the solution should be.  In such situations there will be no shortage of proposed solutions, each addressing the problem as seen by the group proposing the solution.

Type III public issues have become largely insoluble in many American communities.  Most public officials realize that they can not solve such issues on their own, but they have not devised effective ways to involve the public.  Citizens have decided that public hearings are contests to see who can loudly express a given position and seek to discredit the other side.  It is not surprising that public officials now shy away from seeking public guidance on complex public issues.

	
	Type I
	Type II
	Type III

	Content Experts
	Provide Information
	Analyze proposed solutions
	Conduct issue research & analysis

	Process Experts
	None
	Facilitate public deliberation
	Frame the issue in public terms.  Facilitate public deliberation


Public Issue Typology and Extension Public Issues Education

In order to re-engage the public, government officials will need to call on public issues educators from Extension or other sources to assist them in designing and facilitating a public involvement process.  Such a process needs to go beyond the registering of individual opinions.  The public will need to deliberate, i.e. listen to each other’s views and seek common ground for action.  Such processes are not easy and will require committed public officials, skillful facilitators, and an engaged citizenry.

Public issues education requires Extension professionals to play two different types of roles:  “content expert” and “process expert”.  Historically, most Extension professionals’ work has fit neatly into the content expert role.  However, a major component of public issues education requires a different professional role.  Patton and Blaine suggest that contemporary Extension work requires professionals to successfully function in both roles .  They suggest the following key roles for public issues educator in relation to the three problem typologies.

Thorough preparation for the process expert role is unlikely for anyone in Extension hired for a particular content expertise.  The process expert role is enhanced by formal preparation but most important of all is developed through “learning by doing”.  Learning by doing requires opportunities to observe other professionals in action and the establishment of mentoring arrangement.  The process requires both knowledge of group process and the sound judgment to use these processes appropriately in a politically charged setting.  A critical characteristic of the process expert is a neutral disposition in relation to the issue.

Conclusion

One underlying problem for Extension public issues educators derives from the difference between the academic and public views of useful information.  For academics, research-based information is supreme.  For many public issues especially those that involve value-based conflicts, this type of information may address only a small part of the issue.  The public needs information that addresses the positions advocated by all stakeholder groups.  To fulfill this goal, public issues educators need to become familiar with information originating  outside of academia.  Ideally, public issues education in Extension will involve a core team of process experts who, depending on the issue, bring in appropriate content experts.

An understanding of the principles described in this article will enhance Extension’s ability to conduct educational programs that address controversial public issues.  This approach will make Extension more relevant in the future and help to engage the public in solving challenging problems at the local level. 
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New Issue Books:

 “. . . And Justice for All”  Ensuring Public Trust and Confidence in the Justice System—is an issue book prepared by the American Bar Association in collaboration with the National Issues Forums Network and the Kettering Foundation

Summary: The issue book indicates that an overwhelming majority of Americans agree that we have the best judicial system in the world.  However, the best in the world is not good enough when many segments of the population—minorities, women, immigrants, and the poor—feel they are unfairly treated by the system or left outside its doors with no way to get in.  Other citizens, too, have grown cynical.  Increasingly they see politics and special interests infiltrating the system.  This issue book asks the question, “How can we restore public confidence in American Justice?”  Three approaches are outlined for deliberation:

1. Remove the bias:  Eliminate unequal treatment based on race or gender.

2. Remove the barriers:  Make the justice system equally accessible to everyone

3. Remove the politics:  Don’t let bureaucracy and special interest gamesmanship undermine the rule of law.

To obtain this issue book ( # 1590004) visit www.abanet.org or call 312-988-5000. Cost:  free)

Crime and Punishment:  Is Justice Being Served?

Summary:  Almost every day, news of some sensational crime reminds Americans that violence is a stubborn, scary undercurrent in their society.  Despite that, any fair discussion of crime in America has to begin with one face:  Crime rates have been falling sharply since the mid-1990’s across the United States.  Yet polls consistently show a majority of Americans believe that crime is rising or holding steady and that the nation’s teenagers are on a violent rampage.  What’s wrong?  What can be done?  As with other NIF issue books, this one provides an overview of the issue and to promote public deliberation, outlines several perspectives or approaches.

1. Protect society through tough enforcement

2. Use our crime-fighting tools more wisely

3. Reclaim lives through prevention and rehabilitation

To obtain this book call Kendall Hunt Publishing Company, 1-800-228-0810. Cost $3.60/book plus shipping.

For more information on topics for over 30 issue books available through the National Issues Forums go to www.nifi.org.
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Isaac, E. P., Guy, T., & Valentine, T.  (2001).  Understanding African American learners’ motivation to learn in church-based adult education.  Adult Education Quarterly, 52(1), 23-38.

IMPLICATIONS FOR COOPERATIVE EXTENSION.  This study examined the motivations for learning among African American adults in three church-based adult education programs.  A survey was developed to identify learners’ motivations.  A seven-factor structure was selected as the most conceptually meaningful in explaining their motivations.  Four factors were identified that are consistent with findings of prior research, and three factors appear to contribute new insights into adults’ motivations to learn.  The African American church as a site for learning is discussed in light of these motivations.

Purpose. The purpose of this study was to identify and describe African American adults’ motivations for participating in church-based education, and to determine if individual motivational items could be grouped into conceptually meaningful dimensions of motivation for participation in church-based educational programs in the African American church.  The researchers sought to widen the understanding of motivations for adult learning in general and to understand motivations of African American adult learners in particular.

Design and Method. The African American experience in the United States is very different from that of the mainstream population, so the researchers developed an instrument deemed more appropriate and reflective of the adults to be surveyed than instruments previously used with predominantly White subjects.  The survey consisted of 65 items related to motivation and 11 demographic items.

The sample came from three predominantly African American Baptist churches in a major metropolitan area in the southeast U.S.  A total of 330 surveys were used in the final analysis, for a response rate of 91 percent.

Findings.  Seven motivation factors were identified:
a) Familiar Cultural Setting

b) Spiritual and Religious Development

c) Love of Learning

d) Support in Facing Personal Challenges

e) Family Togetherness

f) Service to Others

g) Social Interaction

Four factors (b, c, f, and g) suggest a certain stability or continuity among adult learners regardless of ethnicity or site of learning.  However, the remaining three factors appear to be newly identified.

Familiar cultural setting.  The researchers believe this factor to be important due to its roots in the U.S.’s racially divided society.

Support in facing personal challenges.  The African American church developed, in part, as a result of suffering and oppression and as a refuge from encounters with racism and changing individual circumstances.  The researchers believe this factor surfaced because respondents saw the church as a comforting place to seek help in addressing problems they faced.

While personal problems are often discussed in the adult education literature as a barrier or deterrent to participation, some researchers have found that a crisis could serve as an impetus to learning.

Family togetherness.  This factor referred to sharing in educational activities with family members or significant others.  Of the seven factors identified, it ranked the lowest in mean importance.  The researchers speculated that this lower ranking was perhaps influenced by the average age of respondents (43 years).

Conclusion.  In terms of practice, if adult educators seek to provide quality programming that is responsive to the learning needs of African American adult learners, they cannot rely solely on guidance from motivational concepts grounded in studies dominated by White middle-class adults.  This is important because African Americans’ participation has commonly been cited as poor in formal settings.

In nonformal settings, rich descriptions of African American adults’ lifelong learning activities can be found.  Such nonformal contexts provide the setting for challenging existing knowledge about adult learns’ reasons for participation.  With further refinement of this knowledge, adult educators can refine or develop new strategies to enhance participation.  If adult educators seek to be more responsive to the needs of all learners, they must understand not only commonly generalized motivations of adult learners, but also those motivations that are contextually and ethnically based.
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1) Lin, B., Guthrie, J., and Frazao, E. (May-August 2001). American children’s diets not making the grade. Food Review, 24(2): 8-17. Available at: http://www.ers.usda.gov/publications/FoodReview/May/FRV24I2b.pdf 

IMPLICATIONS FOR COOPERATIVE EXTENSION.  Many health professionals are concerned about the health of American children, and rightly so.  Recent reports indicate that children are not consuming the variety of foods needed for good health.  Children’s food choices are the shared responsibilities of parents, children, educators and policy makers.  As such, it is important for Extension educators to do their part in promoting strategies that encourage both parents and children to make the most healthful food choices available. 

Overview

Where children obtain foods affects their food choices.  The consumption of foods away from home is a growing challenge to the nutritional quality of children’s diets and is contributing to the high fat, saturated fat and sodium intake among our youth.   Many children are choosing foods high in fat or added sugars and low in fiber and calcium.  Such choices tend to exacerbate the risk of obesity and other health problems among our Nation’s youth. 

Methods

The Nationwide Food Consumption Surveys 1977-78 and 1987-88 (NFCS 1977-78 and NFCS 1987-88) and the Continuing Survey of Food Intakes by Individuals 1989-91 and 1994-96 (CSFII 1989-91 and CSFII 1994-96) were used to obtain information about the food consumption of children.  These surveys collect information about what, when, where and how much Americans eat.  In this study, the researchers examined meal and snack patterns and sources of foods using 1-day dietary data for children 2-17 years of age.  

Results

Although the number of meals eaten by children has been stable at 2.8 meals per day over the past 20 years, the frequency of snacking has increased from 1.1 snacks per day in 1977-78 to 1.8 snacks in 1994-1996.  The place of snack consumption has also shifted with a greater percentage of children obtaining snacks away from home.  In 1977-78 only 13 percent of children’s snacks were obtained away from home, whereas 20 percent of children’s snacks were obtained away from home between 1994-96.  Schools and fast food places represented a large proportion of away-from-home-snacks.

The proportion of meals consumed away from home has also increased from 17 percent in 1977-78 to 30 percent in 1994-96.   Over this period, restaurants increased their representation of away from home meals consumed by children, while the representation of school meals declined.  During 1977-78 school meals accounted for 63 percent  of meals consumed away from home, but by 1994-1996, school meals accounted for only 36 percent of meals consumed away from home.  The decline in the proportion of foods consumed at home can be attributed to the increasing popularity of fast food restaurants.  

The pattern of consuming more foods away from home is of concern since the nutritional quality of these foods plays an important part in the overall quality of children’s diets.  In 1977-78, foods consumed at home accounted for 80 percent of total calories, but by 1994-96, this percentage declined to 68 percent.  During the same period, the percent of calories from fast foods increased, while the percentage of calories from school meals decreased.

Although children have reduced their fat intake since 1977-78, they still consume more fat and saturated fat than recommended.  The reduction in fat can be attributed to reduced fat intake at home.  Foods obtained by children at fast food places, schools and restaurants were much more dense in fat than foods eaten at home.  It is important to note that this study does not represent the effects of USDA’s School Meals Initiative for Healthy Children of 1994 which aimed to lower the fat and saturated fat content of school meals because it was not put into place until fall of 1996.   In 1994-96, away from home foods had 36 percent of calories from fat, while at home foods had 32 percent of calories from fat.

Foods consumed away from home also had a negative impact on cholesterol and sodium intake in children.  Although children’s cholesterol intake declined from 1987-1996, foods prepared at restaurants contributed more cholesterol than foods prepared at home.  Around 61 percent of children in 1994-96 exceeded sodium recommendations as compared to 55 percent exceeding the recommendation in 1987-89.  Home foods eaten by children contained 1570 mg of sodium per 1000 calories, less than 1588 mg in foods consumed away from home.  

Although fiber intake has increased since 1987, only 39 percent of children met the recommendation for fiber in 1994-96.  Foods consumed at school were more fiber dense than foods consumed at any other place with home foods contributing the next highest amount.  Intake of fiber was poorer for teens than younger children.  In 1994-96, 57 percent of preschool children met the fiber recommendation, but only 33 percent of male teens and 18 percent of female teens met the recommendation.

Calcium intake is also a concern for America’s youth.  As with fiber, younger children fared better with respect to calcium intake than older children.  In 1994-96, only 32 percent of teen boys and 13 percent of teen girls met current calcium recommendations, while 60 percent of pre-schoolers met the recommendation.  School meals contributed the most calcium to the diets of America’s youth.  However, even though schools offer calcium rich food choices, it is evident that teen girls are less likely to choose them.

Iron intake increased 34 percent over the past 20 years.  Consequently nearly 59 percent of children met the iron RDA in 1994-96.  However, all age groups did not fare as well, with only 39 percent of teen girls meeting the recommendation.  Overall, foods eaten at home contained more iron than those consumed away from home.  The consumption of iron-fortified breakfast cereals may partially explain increased consumption of iron at home.

Discussion
From this study, it is evident that the place of consumption has an impact on the nutritional quality of children’s diets.  In light of the changing patterns of consumption, two challenges are evident from this study: the need for increased intake of some nutrients and food components such as fiber, calcium and iron; and the need to limit others such as fat, saturated fat, cholesterol, and sodium.  

Clearly, the increased popularity of eating out poses a challenge to improving children’s eating habits.  Eating away from home is no longer the occasional treat that it once was, but it has become the norm for many American families.  Furthermore, the trend in eating out is expected to increase over the next few years, not decrease.  As such, the diets of America’s children are of increasing concern to health professionals.

Conclusions

Informed consumers can be empowered to make healthy food choices when eating out and Extension educators can be an integral part of the information process.  Extension educators need to help parents and children recognize how consumption of foods away form home affects their overall diet quality.  Educational sessions should teach both parents and children how to make healthful choices available from menu items.  Moreover, it is important for consumers to demand a wider variety of nutritious options and to demand nutrition labeling for restaurant items.
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Mortensen, E.L., Jenseen, H.H., Sanders, Sanders, S. A., and Reinisch, J. M. (2001) The study of Wine and Beer Drinking among Danish Adults. Archives of Internal Medicine, 161, (15) 1844-1848.

Overview:

Wine has been espoused for centuries as a superior beverage. Louis Pasteur said, 'Wine is the most healthful and most hygienic of beverages,' and Plato remarked, 'No thing more excellent nor more valuable than wine was ever granted mankind by God.' Common to these endorsements is the view that wine is as good for the body as it is for the spirit. Modern scientific research supports this perception.  An ecological epidemiology study, Selwyn St Leger and co-workers showed that there was a population-based association between a reduction in deaths from heart disease and increased wine consumption. Serge Renaud and Michel de Lorgeril at INSERM in Lyon France in their study called the French Paradox for Coronary Artery Disease, used World Health Organization data to show that dairy fat consumption is highly correlated with coronary heart disease (CHD) mortality. French cities however, had very high fat consumption, yet low CHD mortality rates - thus the 'French paradox'. When wine consumption was added as a factor that affected CHD mortality, the researchers got a better correlation, with wine being a negative correlate - it appeared to reduce heart disease. Michael Criqui and Brenda Ringel at the University of California, San Diego, subsequently investigated comparable data and came to a similar conclusion: wine was one of the few dietary factors that correlated with reduced CHD mortality. Interestingly, they also showed that fruit consumption correlated with reduced CHD mortality.

Study Objective:

Evidence of demonstrated correlation between wine drinking and reduced heart disease mortality led researchers to identify possible explanatory factors that are associated with the health benefits of wine.  This was done, by examining social, cognitive, and personal characteristics related to both beverage choice and health in young Danish adults. 

Subjects and Methods: 

A cross-sectional method was used to study characteristics associated with alcoholic beverage choice in a sample of 363 men and 330 women between the ages of 29-34 years.  The sample was selected from the Copenhagen Perinatal Cohort on the basis of perinatal records. 

Main Outcome Measures:

Socioeconomic status, education, IQ, personality, psychiatric symptoms and health-related behaviors including alcohol consumption were analyzed, with outcome variable subject to logistic regression analysis, testing two factors: beer and wine, and two levels: drinking or not drinking.

Results:

Wine drinking was significantly associated with higher IQ, higher parental educational level, and higher socioeconomic status.  Beer drinking was significantly associated with lower scores on the same variables. On scales concerning personality, psychiatric symptoms, and health-related behaviors, wine drinking was associated with optimal functioning, and beer drinking with suboptimal functioning.

Conclusions 

Wine drinking is generally an indicator of optimal functioning, cognitive and personality development in Denmark. Similar social, cognitive and personality factors have also been associated with better health in many populations. The association between drinking habits, social and psychological characteristics, in large part may explain the apparent health benefits of wine.  This may also explain reasons for the lower coronary artery disease death rate among individuals of higher socioeconomic status. 

Abstract

Coronary Artery Disease Rate, Lowered in Women by Fruits and Vegetable Intake
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Fung, T. T., Willett, W. C., Stampfer, M. J., Manson, J. E., Hu, F. B. and Walter C. Willett, (2001). Dietary Patterns and the Risk of Coronary Heart Disease in Women. Archives of Internal Medicine, 161(15), 857-1862. 

Implication for Cooperative Extension.

Heart disease is the leading cause of death in Oklahoma and the nation. Since most of the research on heart disease has often targeted men, this abstract should be a valuable heart health education resource for the Family and Consumer Science Extension educator who usually has a mostly-female clientele. 

Overview:

· Diet has long been known to play an important role in heart health, but most studies of diet and heart disease have been conducted in men.

· Following a diet rich in fruits, vegetables, whole grains and fish but low in processed foods and red meat can lower a woman's heart disease risk by up to one-third, as suggested by results from this study.

Method:

· Used dietary information from a food frequency questionnaire in 1984 from the Nurses' Health Study.

· The Harvard School of Public Health used a longitudinal method to study the association between dietary patterns and heart disease risk among women. 

· Used factor analysis to identify two dietary patterns of 69,017 Nurses aged 38-63 years in 1984.  Subjects had no history of coronary heart disease and the study was termed the Nurses’ Health Study. The dietary patterns were: 

· The Prudent dietary pattern: included consumption of higher amounts of fresh vegetables and fruit, whole grains, legumes (beans and peas), poultry and fish. 

· The western Diet Pattern was high in refined grains, processed and red meats, desserts and high-fat dairy products.   It should be noted that highly processed foods are widely available and frequently are more convenient than minimally processed foods.

Results:

Investigators found similar results as had been shown in men.

· Women who followed the prudent diet also had healthier lifestyles in general—not smoking and drinking less, eating more fiber and protein and consuming less saturated fat.  

· Even after considering factors such as smoking and body weight, women with the more prudent diet were about 25% less likely overall to develop heart disease over 12 years than were women who followed a Western diet. 

· Women who scored highest on the prudent diet scale and lowest on the Western diet scale had the lowest heart disease risk, which was 36%, lower than that of women lowest on the prudent diet scale and highest on the Western diet scale.

Further Quantitative Results:

· Between 1984 and 1996, 821 coronary heart diseases (CHD) cases were documented.

· After adjusting for coronary risk factors, the prudent diet score was associated with a relative risk (RR) of 0.76 (95% confidence interval (CI), 0.60-0.98; P for trend test, 

· comparing the highest with lowest quintile.

· Extreme quintile comparison yielded an RR of 1.46 (95% CI, 1.07-1.99; P for trend test, for the Western pattern. 
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TITLE:  HEALTHIER FAST FOOD CHOICES

STILLWATER -- Many families find themselves at the drive-through because it's quick, it's easy, and it tastes good. Though most fast foods are higher in fat, calories, sodium and sugar than home-prepared foods, there are many healthier fast food choices.  

Eating on the run doesn't have to be disastrous to your family’s health. The key is to limit your intake of fast foods and to choose wisely.  Careful food choices can make the difference.  Here are ideas for making healthier choices and reducing the fat in fast food.

1. Order grilled or broiled chicken or fish sandwiches in place of fried ones.  You’ll add more vitamins if you order it with lettuce and tomato.

2. Skip the mayo, tartar sauce and other special sauces on sandwiches and burgers and opt for mustard or ketchup instead.  

3. Order small burgers.  Stay away from bigger burgers, they can have twice as much fat as single burgers.

4. Avoid desserts, sweets, milk shakes, and fried pies. Today you can find nonfat frozen yogurt if you are feeling the urge for a dessert.

5. Avoid high-calorie drinks, like regular soft drinks or milk shakes.  Try low-fat or fat-free milk, diet soft drinks, 100% fruit juices, tea or water instead.

6. Avoid fried foods. Calories can more than double in deep-fried foods.  If you order fried food, you can cut down on the fat by removing the outer coating before eating.

7. Order pizza with vegetables instead of meat and eat just two or three pieces. 

8. At salad bars, limit amounts of dressing, croutons, pasta salads, potato salads, cheese, nuts and seeds. Eat lots of fresh fruits and vegetables instead.

9. Use light or fat free dressings on salads. 

10. Carry a piece of fresh fruit to include with your meal.

11. Select a baked potato. Top with cottage cheese, salsa, or chili.

12. Order small fries instead of large and ask them to hold the salt. 

13. Share a sandwich with a friend.

14. Choose meals from the lite menu, they will be lower in fat and calories.

It is important for parents to be good role models for food choices.  Using these tips when making fast food choices can help parents promote healthy eating habits in their family.  Parents should also ask for nutrition information from local restaurants to find the nutritional value of the products offered.
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TITLE:
Celebrating New Things Staves Off School Boredom
STILLWATER --- Labor Day has come and gone, a date that often signals a downturn in the best laid plans of students and parents to make the current school year the greatest ever.

The hype and hectic schedules of a new school year can quickly turn into boredom that leads to decreased school performance as the semester progresses, according to Elaine Wilson, Oklahoma State University Cooperative Extension parenting specialist.

“One of the best ways to beat the routine is to make it a point to celebrate new things,” Wilson said. “Kids enjoy the school year more and perform better when parents put a family emphasis on learning new things and meeting new friends.”

Wilson said an easily accomplished, positive activity is to make a family calendar each month, making sure to mark the dates for school field trips, 4-H club meetings, projects due and exams, not just sports events and parties.

“Put the family calendar on the refrigerator or near the television, where everyone can see,” she said. “Calendars in high-traffic areas tend to promote not only awareness but conversation and interaction as well, which in turn tells children what they're doing in school is important.”

Another useful tool is to create a study area, and designate study times. Most families use the kitchen or dining room table. Parents should arrange the area so that reference books, the telephone and perhaps even a computer are nearby.

“Family members can still be together while some prepare food or clean up, while others study and write,” Wilson said. “Better yet, parents can do their paper work or make out bill payments while children do homework, reports or projects. In these cases, study times become family times.”

Children who read beyond their assignments also tend to do better in school, and one of the best ways to encourage that is to make it an outgrowth of quality family time.

“Read a bedtime story together, then give the child permission to continue reading until sleepy,” Wilson said. “Make regular trips to the school or public library, book stores, mail order catalogues or Internet shopping for new books to read on new topics.”

Another easy-to-do method is to allow children to invite new school friends to dinner, church or home video night with the family. If the invitations include the friends' parents, so much the better.

“Getting to know your child's friends and their parents is a parenting endeavor that pays big dividends,” Wilson said. “Some parents even start working together to make their children's school experiences more than just marking time between report cards.”
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TITLE:
Dads Play Key Role in Daughter’s Development
STILLWATER --- While many fathers pitch in and help with diaper changes or car-pooling and divorced dads spend weekends and vacations with children, some still tend to shy away from their daughters just when the girls need their dads the most – during adolescence.

“This is the time when fathers provide important life information and self confidence for daughters,” said Elaine Wilson, Oklahoma Cooperative Extension Service parenting specialist. “Girls rely on their fathers when they are trying to figure out men and how men and women get along. They get clues to this process from their fathers’ responses concerning women and relationships.”

It is vital for fathers to become involved in their daughter’s life. A good first step is to ask her questions about how she is feeling and really listen to her answers. Accept her feelings without trying to fix them. 

Adolescent girls need to be encouraged to say what is on their minds, not just what they know will please their fathers or others. Also, emphasize “character,” not just being a “good girl.” Help her develop positive character traits such as honesty, hard work, kindness and respect.

“Encourage your daughter to be healthy and not fall into the trap set by the media, which encourages her to be thin through drastic food reductions,” she said. “Growing girls need healthy food and should not be encouraged to diet. Bolster her confidence and encourage her to participate in sports. Attend or coach her sporting events or participate with her and talk about the game afterwards. Praise her for her involvement, not simply how well she played.”

Spending time with your daughter will be a great benefit to her throughout her life. It is important for fathers to be involved in all aspects of their daughter’s life.

“Fathers who are involved in all aspects of their daughter’s life are sending these impressionable girls a positive message about relationships and helping them learn what things men respect in women,” Wilson said.
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TOP TIPS FOR PARENT INVOLVEMENT

Some parents feel like taxi cab drivers getting dispatches on their cell phones.  “Get the baby at child care.  John’s piano lesson is over at 5:30.  Get Sean to play practice by 6:00.”  The P.T.A. meeting is at 7:00 and your favorite TV show is on at 8:00.  A hectic schedule four days per week can stress adults and children.  Here are some ways to gain some family time:

1. Participate in programs that can include the entire family.  Church, 4-H, health clubs, and libraries have classes, activities, and events the entire family can enjoy.

2. While it may not be appropriate for parents to sit in on piano lessons or be in the classroom every day, most teachers welcome parent contributions like helping with recitals or sales and exchanges of sheet music and instruments.  Classroom teachers welcome parent volunteers to share their occupation, hobbies, or cultural background.  Siblings can participate in these activities as well.

3. When you do find yourself hauling kids all afternoon and evening, use the time to ask specific things about your children’s activities.  For example, ask everyone in the car to tell the best thing that happened so far this week or the name of the book they are reading.

4. Use newspaper, radio, television, and internet news stories as springboards to conversation.  You may discuss an item you hear an item on the car radio like the forest fires in the northwest USA.  Ask each child to find a news story in the paper, a magazine, or on the internet to discuss at supper or give them the stories as you read them.

5. When you hear your child complain that something is difficult to understand, ask them to explain the problem.  Be very strict about not allowing the child to say. “I am not smart.” Or, “I’ll never get this.”  Read and talk with them until you figure it out or call another child’s parents.

6. Praise your child for doing the things that lead to good grades such as reading, doing homework, getting plenty of sleep, eating a good breakfast, and listening at school.  Get the focus off the grades and test scores.  Stress good habits, cooperation, and enjoying learning.

7. If you are co-parenting as a stepparent or divorced parent, include the other parent.  Encourage children to call the other parent for help with homework or transportation to an activity.  Invite the other parent to special events in the child’s life.  Expect the parent to continue previous activities such as coaching, P.T.A. activities, and school activities.

8. Extend the learning.  Take your child and a couple of other children from the class or club on a field trip to learn more about something they are studying.  Perhaps you could visit a museum, interview a specialist, or photograph a building.  When your child has a special topic project, help collect information and ask questions about the topic.  One child’s bug collection, neighborhood survey, of model construction can become a family project.

9. Teach your children how to learn from their mistakes.  Help them figure out what went wrong.  When students understand their mistakes they understand the process of getting the right answer.  When students can salvage something useful from a project that failed, they learn economy and how to think creatively.

10. Be a role model of lifelong learning.  If your child has examples form character education, see how these might apply in your own life.  Let your child see you looking up answers to your own questions in books or on the internet.  If you are taking a class yourself, study with your child.
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TITLE:  OKLAHOMANS PREPARED TO ASSIST WITH CONTROVERSIAL PUBLIC     

                ISSUES

Stillwater, Oklahoma—The Oklahoma Partnership for Public Deliberation (OPPD) is engaged in a movement to get people involved in making public policy decisions even if these decisions are controversial.

Over 90 Oklahomans are prepared to moderate and record public forums.  All of these Oklahomans took part in a Public Policy Institute, a learning experience sponsored by the OPPD and the Kettering Foundation.

Because people often favor different approaches and the options for action may conflict, making choices about how to deal with public issues can be difficult.  During the Public Policy Institute, people learn how to help citizens make tough choices on challenging social problems.  These trained moderators and recorders use National Issues Forum (NIF) materials to conduct public deliberative forums on a wide range of topics such as quality of public education, land use, violent kids, racial and ethnic tensions, and the environment.

NIF is a non-partisan, nationwide network of locally sponsored forums where citizens come together to discuss and deliberate the most challenging public issues of the day.

Public Policy Institute alumni are now a community resource for your community.  These individuals are prepared to help the public find common ground for challenging public issues.  They know how to focus and build on commonalties, not differences.  They also know how to connect with officeholders and how to stimulate public action.  

For a list of individuals who are prepared to moderate and record public forms using NIF materials refer to www.fcs.okstate.edu/leadership. 
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TITLE:

Physical activity and weight management

STILLWATER – Increasing physical activity is a major component of weight management.  Regular physical activity increases the amount of calories you use.  Physical activity can also help you use more calories throughout the day.  Physical activity increases muscle mass, which burns more calories than fat tissue.

Combining physical activity along with moderate calorie restriction can help preserve muscle mass during weight loss.  A combination of physical activity and moderate calorie restriction contributes to successful weight loss and maintenance.

Physical activity can also help with weight loss plateaus.  Hitting a plateau during a weight loss program is normal.  Your body requires fewer calories to function as your weight decreases.  Gradually increasing the amount or intensity of your physical activity may help you continue to lose weight, while for others it will help to maintain your new weight.

Besides helping with weight management there are many benefits of regular physical activity.  Regular physical activity can:

· Increase physical fitness

· Help build and maintain healthy bones, muscles, and joints

· Build endurance and muscular strength

· Lower risk factors for heart disease, colon cancer, and type 2 diabetes

· Promote psychological well-being and self-esteem

· Reduce feelings of depression and anxiety

Current recommendations are to expand 2,000 calories in physical activity each week.  You can achieve this goal with 30 minutes of moderate intensity physical activity on most, if not all days of the week.  If you don’t have 30 minutes at one time, try spreading your physical activity out over two or three times during the day.

Choose physical activities that you enjoy, and that you can do regularly.  Some people prefer activities that fit into their daily routine; like gardening or taking extra trips up and down the stairs.  Others prefer a regular exercise program, such as a physical activity program at their worksite.  Some do both.  The important thing is to find activities you enjoy and to be physically active every day.

There are two types of physical activities that are especially beneficial.  Aerobic activities are activities that speed you heart rate and breathing.  These types of activities help with cardiovascular fitness.  Activities for strength and flexibility are also beneficial.  Developing strength may help build and maintain your bones.  Carrying groceries and lifting weights are two strength-building activities.  Gentle stretching, dancing, or yoga can increase your flexibility.

Most adults do not need to see their health care provider before starting to become more physically active.  However, if you are planning to start a vigorous activity plan and have one or more of the conditions below, consult your health care provider before you begin.

· Chronic health problems such as heart disease, hypertension, diabetes, osteoporosis, or obesity.

· High risk for heart disease.

· Over age 40 for men or 50 for women.
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Caregiving can be an obstacle to Exercise 

 According to a report in the American Psychological Association Journal, a national telephone survey of 2,912 women caregiver’s ages 40 and older, lack of time, care-giving duties, and feelings of weariness were most common reasons for not exercising.  One in five women indicated at least one of these barriers applied to them.  Thus, while the caregivers nurture others they put their own health at risk. 

  Federal guidelines suggest that everyone should get at least 30 minutes of physical activity on most days.  Only 9 percent of the women surveyed reported what researchers considered a healthful amount of physical activity.  Activities might include brisk walking, tasks around the house, working in the yard, climbing stairs, doing tasks manually rather than using power tools or other activities that use an equivalent amount of energy.  

Due to the pressures of care-giving, women had difficulty participating in regular scheduled exercise classes.  The unpredictability of care-giving duties doesn’t allow the freedom to participate.   However, many were interested in learning about ideas for ways to fit exercise into their life.  Sixty two percent felt that exercising on their own with the advise of an expert was most ideal. 

Based on the survey results a telephone-based outreach program was started in which counselors encouraged women to be more active and gave advice on ways to get more exercise.  The outreach program was most effective for women over the age of 50 who were giving care to a person with dementia.  Over a period of one year, these women indicated they were able to increase their activity levels, and reported being better able to sleep.

 The telephone survey demonstrates the need for activity programs with less structure.  When a menu of activities are provided, women can select the ones most suitable for their needs and time schedule.  While its well recognized that the demands of giving care to an older person can be a powerful obstacle to getting exercise, the National Institute on Aging advises caregivers to find time for getting exercise and suggests asking family members to help.

For more information about care-giving for an older persons contact your county OSU Cooperative Extension Office today.  

For more information contact:

Janice Park, PhD

Gerontology Specialist

Oklahoma State University

239 Human Environmental Sciences

Stillwater, Ok, 74078

Phone: 405/744-8489
E-mail: janpark@okstate.edu
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TITLE: TOO MUCH GOING ON;TIPS FOR BUSY KIDS AND FAMILIES

Stillwater--There are many times that add to the feeling that our schedules are out of control and we are overburdened.  Back to school time, sports or other extra activities, birthdays and holidays are just a few examples.  These times can bring much joy and fun but often they are a major source of stress.  Here are a few tips to help make those times a little easier and more enjoyable:

· Don’t start activities too soon.   Young children have trouble waiting and want things right away.  If you hold off special activities until the event is near, you will avoid “burnout”.
· Keep schedules regular.  Children find great comfort in routines, especially during times of stress.  By keeping your routine constant, you will help children cope more easily.  

· Take care of basic needs.  Getting enough sleep, having some quiet or “down” time, and eating nutritious foods are extremely important.  Being rested and healthy help children and adults to better handle stress, have more energy, reduce illness, and maintain positive attitudes. 
· Limit TV viewing.  Watching too many fast-paced, enticing commercials and programs can cause children to become overly active and lose control.  Instead, switch to non-commercial stations, show children’s videos, or spend time doing other activities such as reading, baking, crafts, or playing a game.
· Don’t wait to have fun!  Children love special activities all year round.  Rather than pack everything into a certain period, save some of those special activities for the rest 

of the year.  Children will be just as excited about making cookies or having a party with friends.

· Set realistic expectations for yourself.  Doing three things you have time for and truly enjoying them is much better than racing through many more stressful activities.  Be realistic about what you can and cannot do, what you can and cannot control.  First, make a list of all the things you would like to do.  Then, decide how important each thing is to you and your family.  Weigh their costs and benefits.  Together, choose three or four of the most important activities.  Make time for only those activities.  You do not have to do everything and it is alright to say “no” without feeling guilty.

· Develop traditions.  Develop family activities and rituals that repeat every week, month or year.  Traditions help build memories, reinforce values, and strengthen relationships.  Make dinner hour a time of sharing and support.  Schedule “family nights”.  Volunteer together with a community project.  Nurture family spirituality.  Learn to weigh and organize family activities with an eye toward more time together.  
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IMPLICATION FOR COOPERATIVE EXTENSION


The overwhelming discussion and occasional controversy over the heart-health benefits of wine consumption is likely to surface in grassroots Heart Health Education sessions between the Cooperative Extension educator and his/her grassroots clientele.  This abstract is a valuable resource for scientific empowerment of the Extension Educator in his/her frontline educator’s role. 
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