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Implications for Cooperative Extension.  Regions of the country are struggling to maintain themselves in light of increased competition locally but also internationally. Combating such decline means having to find new assets and use existing assets in new and unique ways. This article looks at one such method of economic development, the increase of entrepreneurship. The study suggests that different types of entrepreneurs can mean more or less growth in an economy. Suggestions are given as to how local communities might increase strong entrepreneurial growth.  
Overview.  Regions of the country are facing rapidly evolving pressures from today’s global economy. No where is that more true than in the Great Plains region of the United States. The old rules of the game, where traditional assets such as cheap land and labor determined success, no longer apply. Today new assets such as workforce skills, lifestyle amenities, access to capital and information, and innovative activities, are what seems to make an area prosper economically. Bringing these assets together is often the task of the entrepreneur. 

Entrepreneurs create jobs, generate wealth and growth. Their innovative skills take advantage of the new categories of assets as well as other assets that a region may offer. The authors of this article focus on how to measure entrepreneurial activity not only in the common terms of quantity or breadth but also in terms of depth or the quality of the entrepreneurial activity. Previous research suggests that rural areas are fostering entrepreneurs in as great of numbers as more urban areas. However, it is suggested that rural areas find it more difficult to produce high-value entrepreneurs. 

Entrepreneurs are most simply defined as the owner-manager of a business or an economic entity. In addition to owning and managing the business, they have the right to extract profits but also assume the risk of loss. Entrepreneurs start for a variety of reasons such as following a dream, living a life style or focusing on business growth, profit, new jobs, etc. The first type of entrepreneur indirectly adds value to the local economy and is considered as adding mostly breadth or numbers. It is the second category of entrepreneur that offers more direct economic value to the region.  

Calculating the breadth of entrepreneurship is done by calculating the number of self-employed persons and dividing that by the total employment of a county. Some areas of the Great Plains and indeed Oklahoma have nearly 70% of the employed workforce owning and managing their own business. In fact in Oklahoma, the majority of counties have at least 16% of the workforce self-employed.  
Looking at the second measure of entrepreneurial value, that of what they offer in terms of regional economic value, changes the picture. Two measures
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of value, average income and revenue capture, were used. Average income is used based on the assumption that entrepreneurs with higher incomes have more profitable firms. Revenue capture is based on the amount of income captured from each dollar of sales. The higher this ratio is the higher the perceived value of ideas and skills contributed by the entrepreneur. In this work, farmers and ranchers were excluded from these calculations. 

Results.  For much of the Great Plains including Oklahoma, the average income and revenue capture measures were in the bottom one-third. The average income found was below $17,000 for the entrepreneur and the revenue captured was less than 50% of sales. 

When evaluating the factors that seemed to contribute to each of these categories, breadth was found to more often result in the West or Midwest as well as in areas offering scenic amenities. Micropolitan and metropolitan areas have fewer entrepreneurs. Also linked to having a higher percentage of self-employment were areas with a lower population of foreign born citizens, less broadband access, and fewer interstate highways. 
Key factors in predicting where entrepreneurs made higher incomes were being in a metropolitan area, especially in the Northeast, having went to college, being foreign-born, having more financial capital available, and having both broadband access and interstate highways. Reducing this ratio was influenced mainly by living in the West or Midwest.  


Finally, key factors for increasing the income received for each dollar of sales were living in a metropolitan area or in the West or Midwest. Also being foreign-born, having high scenic amenities, high financial capital and again broadband and interstate highways. 
Policy implications suggest by this research are in four areas, education, quality of life, in-migration, and infrastructure. Areas interested in increasing not only entrepreneurship in general but those entrepreneurs that add the highest value to the local economy need to have a strong educational system, in particular a system that enhances entrepreneurial skills. Communities need also to work on the enhancement of their quality of life aspects. It is also important that communities look at growth including foreign-born residents. Finally, communities must build and maintain a strong infrastructure especially in areas of transportation, be it roads for goods or the Internet for information flow.  

Summary.  Building the economic base of any region today will most often involve the development of the entrepreneurial base. While all entrepreneurship generates economic growth and expansion, some activities have the opportunity for greater growth, nor only for the entrepreneur, but for the entire region. It is possible for regions to encourage entrepreneurship in general but more importantly specific types. Understanding that the entrepreneurial segment of an economy has both breadth and depth can help leaders craft better growth policies 
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