3/11

ABSTRACT
A New Decade for Growth in Remodeling
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IMPLICATIONS FOR COOPERATIVE EXTENSION: 
Despite a lackluster housing market, consumers may be increasing their remodeling expenditures. Consumers may be most interested in projects that not only suit their lifestyles, such as improved kitchens and baths, but also projects that suit their values. For example, consumers concerned with rising energy costs and environmental impacts of energy use may focus on green retrofits and remodeling.
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The Joint Center for Housing Studies at Harvard University has issued a report titled “A new decade of growth for remodeling: Improving America’s housing” (The Joint Center for Housing Studies of Harvard University, 2011). This report discusses a number of issues related to the home improvement industry, including its role in the recent economic downturn.

Issue
The report discusses the remodeling industry, highlighting several factors. First, the remodeling industry has successfully weathered the recent economic downturn better than new construction. Interestingly, spending on remodeling was at its highest point in 2007, following the housing bubble burst. Since 2007, spending on remodeling decreased by 12 percent. This coincides with the financial system meltdown. Current figures estimate remodeling market to be almost $290 billion. This includes maintenance and improvements.
Second, it is expected that the remodeling industry will see increases in the future. Age of housing stock, number of homes in housing stock, and increasing incomes of homeowners making improvements play a role in the robustness of the remodeling industry. Due to the housing crash, consumers are staying in their homes and making some improvements. It is predicted that as the economy and housing market improves, consumers will gain confidence and increase remodeling expenditures. Consumers who deferred all but the most essential remodeling during the downturn may be looking to make improvements.






