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IMPLICATIONS FOR COOPERATIVE EXTENSION.  Food and nutrition misinformation can be a serious threat to consumers’ health. Consumers who are misinformed may delay appropriate, effective health care or replace appropriate food and nutrition behaviors with products or behaviors that may be harmful to their health. Food and nutrition misinformation can also result in unnecessary financial expenditure. Cooperative Extension Educators have a role in providing consumers with objective, science-based nutrition education helping consumers to recognize and avoid being mislead by food and nutrition misinformation. 
The explosion of functional foods and dietary supplements has led to an increase of misinformation. Whether it’s related to weight loss, health promotion or aging, people unrealistically look for simple, convenient, low-cost solutions. This leaves them vulnerable to food and nutrition misinformation that promises just such solutions. 
Food and nutrition misinformation can result in both short and long term consequences. In the short term, physical harm can occur if there are unknown drug–nutrient interactions or toxic components in foods. Physical harm can also occur if the use of products results in individuals delaying or avoiding proper health care, or if it interferes with sound nutrition behaviors and practices. Economic harm can occur when products or treatments fail to work and when products are needlessly purchased. Because the burden of proof falls on the federal government, there are fewer safeguards preventing the development of costly and useless products. The cost of health fraud can be estimated to be in the billions of dollars, especially when including the cost of purchasing products that may do no harm but also provide no benefit. Long-term costs of food and nutrition misinformation include ongoing psychological issues of suspicion and decreased self-efficacy. Food and nutrition misinformation can cause consumers to lose faith in traditional sources of nutrition information and to provide less attention to the results of new research and results. 
The impact of food and nutrition education on promoting healthful dietary behaviors is dependent on how effectively food and nutrition messages are communicated to consumers and how effectively consumers can evaluate information. 

